*

*  Tuning In

* UPPER PRIMARY

-- ¥ Interpreting Information. Read the fol-

ﬁco Sv\\ lowing information carefully and answer the ques-
tions below.

Weekly Television Ratings (For Total Australian National Audience)
The Top 10, Week Ending April 25, 1998

Name of Program Network Country/Type Viewers (Aus)
1 Friends Nine USA Sitcom 3,454, 000
2 Blue Heelers Seven Aus Drama 3,401, 000
3 Good Medicine Nine Aus Lifestyle 2,876, 000
4 40th Annual Logie Nine Aus Awards Show 2,759, 000
Awards
5 Veronica’s Closet Nine USA Sitcom 2,757,000
6 Water Rats Nine Aus Drama 2,747,700
7 Our House Nine Aus Lifestyle 2,727,000
8 ER Nine US Drama 2,674,000
9 The Drew Carey Show |Nine US Sitcom 2,624, 200
10 Suddenly Susan Nine USA Sitcom 2,004, 000

Network Share: Nine (31.4%), Seven (28.3%), Ten (22.4%), Two (15.8%), SBS (2.1%)

1. What percentage of network share was enjoyed by Channel Seven?

2. How many people watched the Logie Awards?

3. What type of program is ‘Our House’?

4. How many more people watched ‘Friends’ than ‘The Drew Carey Show’?

5. What does the term ‘sitcom’ mean?

6. What percentage of programs in the Top 10 are from the United States?

TV Word Sort. indicate withN,Vor |The Logies. The Annual Logie Awards hon-
A whether these words are nouns, verbs or [our the most popular programs and celebrities

adjectives. Some may be more than one! on Australian Television. The Awards are named
. - after John Logie Baird - who was he and what
television view producer .
did he do?
produce image sound
film camera viewer
dramatic laughing televise

comedy funny actor




Proper Nouns. Proper nouns are words that

refer to places and names and must begin with a capital letter.
Rewrite these sentences, adding proper nouns
and correcting punctuation where needed.

1. the most popular program in australia is friends

2. veronicas closet is a comedy from the united states

3. water rats is an australian police drama set in sydney

4. its time for blue heelers simone shouted

4 Work It Out! ) Multiplication. On a separate piece of paper neatly
and accurately solve these problems.

1.70+40=____ 1. 746 X 9 2. 382 X 9 3. 659 X 9

2.70X40=

4. 483 X 7 5. 6529 X 7 6. 30.84 X 7
3.55+56=

7. $346.75 X 25 8. $894.36 X 47 9. 7032.65 X 8.3
4.550+5=
5. 20, 40, 80, , 320 . .

Brainstrain. In afive-week period, Eugene delivered
6.3%,7,10°%, ___, 177 TV guides in his neighbourhood. In the first week he deliv-
7 720 = 90 = ered 121, the second week 88, the third week 230, the

) ’ T fourth week 202 and in the fifth week 169.
8.140-90 = : What was the average number of TV guides he deliv-
ered each week?
9.%o0f24 = : If this pattern continued for a year how many would he
deliver?
@. 1/5 of 30 = J

Eugene’s Challenge.

Before a TV show goes
into production it must be ‘pitched’
to station executives. A good ‘pitch’ tries
to make the proposed show sound as appeal-
ing as possible and may include information
about the format of the program, its plot or
story line, the characters and the possible
actors to fill those roles. Come up with
a great idea for a TV show and write
a creative ‘pitch’ to send to
a television network!

Design.
You have successfully bidded
for a new television station
licence and need to design a
logo for your new TV network.
Present your logo in poster
form and include information
about your station
(e.g. a slogan, types of
shows offered)
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